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Whatever your business challenge or
opportunity we offer a range of tailored services
to help make or save you more money
and
build a better business in today’s marketplace



Today’s big 4 retail challenges

» Differentiating and Positioning your business
* Finding new customers and/or new markets
* Keeping existing customers spending longer and more frequently
* Winning back inactive customers

Maybe you’ve got other challenges or opportunities on your list that you’d like help
with. Our customers are always welcome to chat with and get advice from our
fully-accredited, marketing consultant and business advisor.



Here’s some of the marketing and business
support services we provide our customers
to help grow their business



Retailing Trends & Innovation
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YOUR WEEKLY FIX OF ENTREPRENEURIAL IDEAS 19 JUNE 2013

Hi Peter, Follow Springwise:

This week's edition of Springwise Weekly features your usual n
dose of new business ideas from around the world, as well as this|
month's Springwise top ten:

Top 10 ideas from Marketing & Advertising over the last 12

months
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J IE We've picked out our top ten Marketing & Advertising articles from
i I thelast 12 months on Springwise, designed to provide
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Goggle-mounted swimming monitor gives real-time
feedback to athletes

From Lebanon, Instabeat is a waterproof display for goggles that

measures swimming performance and provides feedback. READ
MORE...
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Audits & Tailored Planning




Market and Customer insights

GET CREATIVE & WIN

Write a new slogan for SNAPSHOT
and win yoursalf a Canen Photo Printer
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Online Business setup & Marketing
support

X - &3 Online Digital Photo Printing, Photo Car... | + { = e
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Order & Build Design =
& Calendars Photo Books Photo Gifts -

Make those summer memories last
with prints and enlargements

Locations  Photo Tips  Pricing  Live Help i
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Promotional Calendars for
in-store or online activities

Event

Fathers
Da

Christma

Kids and
Sport

Christmas

Christmas

Christmas
Holidays

Event
Date

S

October

October

November

25-Dec

Janual

Start

19-Au

7-Se,

6-Oct

22-Oct

24-Nov

24-Dec

Finish

S

5-Oct

21-Oct

23-Nov

23-Dec

20-Jan

Weeks

Email Topic

Create Dad’s
erfect gift here

Showcase and
share 2010

Capture the

best sporting

moments of
2010

Turn your
photos into
fantastic gifts

Create your
own Christmas
Cards

Share the fun of

our holida:

Email
Send
Date

18-Au

6-S

5-Oct

21-Oct

23-Nov

23-Dec

Product Image/s

Photo prints, gifts,
personalised cards
and photo books

Calendars

Posters

Photo gifts, Canvas
and photo books

Greeting Cards

Prints and Canvas

Additional
Products

Canvas

Photo books

Enlargements

Ds

Photo gifts,

Canvas and
hoto books

CDs

Theme

Time to celebrate Dad with a special gift he'll
love.
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The perfect gift for family living overseas.
Beat the postal deadline!
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Celebrate your kids sports team with a
stunning poster or collage

l

Give a gift of treasured memories this
Christmas
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Send a special Christmas greeting like no
other
(SANTA or SPONGE BOB month)

l

Fabulous memories ready in an hour
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Plus as a customer of Photo Direct here’s a
few of the benefits you can enjoy when you
do business with us
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Marketing-related information

= Kotler_PoM_5e_principles_marketing.wmv - VLC media player =3 | IR 53
Media Playback Audio Video Tools View Help

Marketing:

Creating excitement
and value
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Ideas and advice on any element of
your marketing mix

PRODUCTS

PROMOTIONS

PHYSICAL
ENVIRONMENT




You can also access practical marketing
support materials and ideas made available
through our partners such as:

LifePics
Photo Wonder
Lucidiom

Learn more by visiting the BLOG section of our website at:

http://www.photodirect.com.au/blog/



http://www.photodirect.com.au/blog/
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Like Some Help?

Contact us now for more information.




